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ODbjectives of the session

o What is the size and scope of tourism to rural
areas in Canada?

2 What are the factors to successful tourism
development in rural areas?

@ What do community leaders and entrepreneurs
need to develop rural tourism?

o Are there examples of communities using tourism
to diversify their economic base?



Gettlng Ssome :

o A recent study by Statistics Canada reported
some Iinteresting findings on the size and
scope of rural tourism:

ifCanadaodos predominant| vy
visited byonehalf of Canadian tourist0% of
USA tourists and3% of overseas tourists.

A visit to Canadaods Countrysi de: Rur al



Figure 1 Canadian tourists generated the majority of tourist:

visits in urban and rural regions, 2002
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Source: Statistics Canada. Canadian Travel Survey, 2002; Intemational Travel Survey, 2002.
The percent with a "not stated" destination was 1 percent for Canadian tourists, 12 percent for tourists from the USA and 8 percent for overseas tourists.
Tourists are defined as leisure (non-business) traveliers only.



Profile of rural tourists

o Qverall, Canadian travelers areunger

I (24% were made by tourists under 20 yrs and 55% 20
to 54 yrs)

2 US Travelers arelder
I 41% 55 yrs and older

@ Overseas travelers are more likalyddle age
I 59% 20 to 54 yrs

Statistics Canada, 2005



Group size differences

@ Majority of tourist
ViSIts to rural areas are
by adults only

o Canadians had the
highest share of touris
visits with children
(31 to 38%)




The drawing power of rural areas

o For every resident of
predominantly rural
regions, there were 11
tourist visits!

o Predominantly urban
regions have the
lowest intensity with
about 4 tourist visits
for each resident.

Willing Workers on Organic
Farmsi visitors from Germany



They come, do they spend?

o There aranore overnight
visitsin rural areas and
visits oflonger duration
are most popular;

@ Canadians spend the leasgeke
in rural areas, USA twice g%
as much as Canadians, arjiiss
overseas spend 3 to 4 :
times as much.




So all 1s well?

ol Statistics show that tourism to rural areas Is
happeni nge

o Many rural communities are adding tourism
t o their economi c de

9 Things appear goodbut are they?



Factors for successful development of
tourism In rural areasvilson, et al, 2001)

) O ALY VTR

8.

O

A complete tourism package

Good leadership

Support and participation of local government
Sufficient funds for tourism development
Strategic planning

Coordination and cooperation between businesspersons and
local leadership

Coordination and cooperation between rural tourism
entrepreneurs

Information and technical assistance for tourism development
and promotion

Good convention and visitors bureaus

10. Widespread community support for tourism



Locating examples in Alberta and
British Columbia

Undertook a 3 week study tour throughout rural
BC and AB in May of 2005

Met with numerous operators and community
leaders Examples of Vibrant
Observed > Communities

I Status of rural tourism (products, marketing,
coordination)

Asked

I What information needs exist?
I How do you want to access it?
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