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Overview of the talk

1. Tourism Vancouver Island Information
Survey

2. Tourism BC Resident Survey
3. Tourism Research Innovation Project

4. Linking people to product 0 the importance
of community sighage
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Tourism Vancouver Island Information Survey
and
Tourism BC Resident Survey Summary

2007 Fall Tour
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Methodology

A Population sample taken from voting and
non-voting stakeholder database

A Sample: n=598
A Conducted by SurveyConsole
A Survey duration: four weeks
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Q1. Do you receive Tourism Vancouver Island information on
a regular basis?
n=598
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Q2. If you said 6 Y e s the information useful to you?
n=598
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Q3. How would you like Tourism Vancouver Island information
delivered to you in the future?
n=598
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Q4. How often would you like to receive information from
Tourism Vancouver Island?
n=598
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Q5. What kind of information would you like to receive?
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St akehol der Recommendat 1 «

A Not enough low priced programs for small operatorsd B&B in
particular

A Too many messages, too frequentlyd sometimes redundant

A Over-emphasis on sales

A Confusion or not enough lead time for program deadlinesd many
properties/businesses are making marketing plans up to a year in
advance

A Layout needs to be refreshed

A Writing tendstobetoowordyd d oesndét oO0grabo t he

A Perception that Gulf Islands and
or no attention/support

A Content should go in email body, not as PDF or a link
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Top Five Things our

1.

Extremely happy with type and amount of info sent, gives great
Insight into managing our marketing plan. Don't change anything.

| think you do a fine job of it, I've participated in a few marketing
Initiatives - 'wish you were here' postcards & Destinations West
iInsert in Edmonton paper that | wouldn't have known about
otherwise.

We find you one of the most effective in your communication skills
and would like to compliment you on the thorough coverage of all
aspects of our industry.

You do far better than other organizations.

It is important to keep Vancouver Island information available
throughout the world as it is one of the best ways to ensure a vibrant
economy on Vancouver Island
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Recommendati onsé
A Low price programs currently do exist for smaller

operators

A Personalized emails , snail-mail, direct stakeholder
marketing updates, direct to consumer programs

A Improve interdepartmental communications to help
reduce redundancy and over-frequent messaging

A Sales messaging may need to be de-emphasised and/or
combined with education
i OHetwo 6s 6, Marketing Otips
web marketing, tracking, etc, etc
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Actl ons taken to da
A Changed up-date frequency to bi-weekly

A Enhanced marketing update by including a short
Obl urbod6 describing each

A Greater emphasis by the organization to
enhance future capacity building through
education and outreach

A Re-focussing initiatives to be more inclusive of
remote communities and small operators
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Pl anned Acti onse

A Provide an on-line marketing program deadline schedule
In an easy to read graphic format

A Up-date layout and format

A Minimize PDF attachments and links

AMini mi ze Odpointtbrmdsgenarallymore
effective

Alncrease Gulf I slandés and

I Greater presence I n Gulf |
communities T speaking
engagements, outreach, media coverage, etc
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Tourism Vancouver Island/Tourism BC
Resident Survey
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Research Objectives:

A Perceptions of the importance of tourism to the British
Columbia economy now and in the future

A Advertising Awareness
A Familiarity with Tourism Vancouver Island

Methodology

A Five questions on March 2007 BC Reid Express
Omnibus

A 800 Respondents; 500 Lower Mainland, 100 Vancouver
Island, 200 Interior BC; weighted to Census data

AEsti mates (for 800-35%:s19tomes e
out of 20
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The Questions:

1.

.

How important is the tourism industry to your
community?

Which industry do you think will be the largest
contributor of new jobs and economic activity in your
community during the next ten years?

How many vacation trips, with at least one night away
from home, have you taken in the past 12 months?

In the past three months, what destinations or places do
you recall seeing or hearing advertising for?

How familiar are you with Tourism Vancouver Island?
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Importance of Tourism 1 All Respondents

How important is the tourism industry to your community?
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Importance of Tourism

How important is the tourism industry to your community? Would

you say it i1s &

Age Region Total

18-34 | 35-54 | 55+ LM Island | Interior

Very important 50% 58% | 61% | 49% 67% 67% 56%
Somewhat 40% | 32% | 35% | 39% | 33% | 28% | 35%
Important
me'thef mportant | 500 | 304 | 106 | 4% | 0% | 1% | 3%
or unimportant
Somewhat 4% | 4% | 2% | 5% | 0% | 3% | 3%
unimportant
Don't Know 1% 0% 1% 4% 0% 1% 2%
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Importance of Tourism - Summary

A 100% of Vancouver Island respondents think that
tourism is very or somewhat important to their
community

A 91% of Vancouver Island residents think that tourism is
very or somewhat important to their community

A All age groups think that tourism is important

A The percent that believe tourism is very important
Increases with age

A There is little variation across income group
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Is Tourism Seen as a Source of Growth?

Which industry do you think will be the largest contributor of new jobs and
economic activity in your community during the next ten years?
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Is Tourism Seen as a Source of Growth?

Which industry do you think will be the largest contributor of new jobs and
economic activity in your community during the next ten years?

Region Age Total
LM Island | Interior | 18-34 | 35-54 55+

Tourism 39% | 63% 35% | 37% | 45% | 46% | 42%
Forestry 3% 5% 25% | 10% | 8% | 10% | 9%
Mining 5% 1% 16% | 6% | 8% | 6% | 7%
Agriculture/
Aquaculture 12% | 4% 6% 8% | 9% | 10% | 9%
High Technology | 2606 | 16% | 5% | 24% | 16% | 19% | 19%
Other 13% | 9% 11% | 14% | 13% | 8% | 12%
Don't Know 2% 2% 1% 2% | 2% | 1% 2%
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Is Tourism seen as a source of growth over the next ten years?

A The tourism industry was perceived as the largest
contributor to community economic growth

A Vancouver Island residents more likely to cite tourism
as the most significant source of growth
I 63% of Vancouver Island residents
I 39% of Lower Mainland residents.
A All age groups mention tourism most frequently
I more pronounced among older respondents.

A Higher income respondents were more likely to cite
tourism as the largest growth source



‘ Tourism
- Vancouver

Island

Familiarity with Tourism Vancouver Island

How familiar are you with Tourism Van

residents)
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A 20% of Vancouver Island residents were
familiar or very familiar with Tourism
Vancouver Island

A 44% were not very familiar or not familiar
at all
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A Tourism Vancouver Island is

A These results are available

A

Island

using research to make
Informed decisions about
operations, and to enhance
support for tourism in the
region.

b
iene =

on the research link of the

web at:
http://www.tourismvi.ca/research/index.php


http://www.tourismvi.ca/research/index.php

Tourism Research Innovation Project




Tourism Research Innovation
Project
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Linking partners

AMalaspina University College
AThompson Rivers University
AUniversity of UNBC

AcCollege of New Caledonia
AcCollege of the Rockies

ABC Centre for Tourism Leadership
and Innovation

Education

partners

Government
EIEIS

AMinistry of Tourism Sport and the
Arts

ATourism BC

AMinistry of Economic
ADevelopment

ABC Parks

AcCanadian Rural Secretariat

ACommunities throughout BC
ADestination Marketing Organizations
ATourism organizations

Community and
Industry partners

Tourism Vancouver Island

Roadshow 2007



Pa rt n e r S Social Sciences and Humanities #j
Research Council of Canada
Knowledge in Society Program MALASP] NA

UNIVERSITY-COLLEGE

College of New Caledonia E] / OCKIES

BAITISH COLUMBIA »  CANADA

[y | THOMPSON RIVERS & UNIVERSITY

U Bc UNIVERSITY OF
LEADERSHIP NORTHERN BRITISH COLUMBIA

& INNOVATION

A BRITISH

@@ COLUMBIA

The Best Place an Earth

Ministry of Tourism
Sport& Arts

TOURISM BRITISH COLUMBIA

Ministry of Economic CANADA
Development


http://www.mala.ca/index.asp
http://www.tru.ca/home.html
http://www.tru.ca/home.html
http://www.tru.ca/home.html
http://www.tru.ca/home.html
http://www.mala.ca/index.asp
http://www.cnc.bc.ca/
http://www.env.gov.bc.ca/bcparks/
http://www.env.gov.bc.ca/bcparks/
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The road ahead...

} The importance of
strong sighage

1 Examples of strong
signhage

} Steps to enhancing
community signage

} Resources to help you
succeed




What is a Sign?

OANn i nscribed board, pl e
provides information, warning or
gui dance. 0

(Trapp, Gross & Zimmerman, 1994)

.



Our observations in BC...

1. Inconsistent signage 0
results in poor
Impressions, confusio
n

2. Inadequate sighage 0
results in
frustration, anxiety

3. Limited links to
marketing materials 0
lack of follow through
to reach products

.

b




